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Fall 2024 App 
Stat Updates – 
29 Weeks Until 
Census 

FTC Applications are 
up 253 students or 

4.6%

FTC admits are 
down 5 students or 

-0.14%

FTC net 
confirmations are 

up 6 students or 1%

Transfers 
applications are up
45 students or 4%

TRN admits are up 
34 students 5.5%

TRN Net confirmed 
students are up 30 

students 9%

Graduate 
applications are 

down 925 students 
or 30%

Graduate admits 
are down 148 

students or 24%



UM System Fall 2024 App Stat Updates – 
29 Weeks Until Census 

Friday, March 8, 2024



Enrollment Goals For Fall 2024

Friday, March 8, 2024

FTC Class 
Target
1325

TRN Class 
Traget

964



RooMentum 
Pathways 
Update 

Friday, March 8, 2024

MOU was signed by MCC.

Landing page in development 
and being approved.

Press Release scheduled for the 
week of March 4

Roo Mentum Application will be 
launched the week of March 4

KCKCC is reviewing final edits



Friday, March 8, 2024



Friday, March 8, 2024



Friday, March 8, 2024



Friday, March 8, 2024



Friday, March 8, 2024



Support Network Financial Information for New Students 

Friday, March 8, 2024



Cost Transparency Initiative 
Friday, March 8, 2024



Simplified 
FAFSA 
Update 
(2024-2025)

Friday, March 8, 2024

• Engaging Students through May (drips campaigns, 
post cards)

• Award Offer Timeline
• Reducing melt through support from UMKC 

Central & Financial Aid and Scholarships 
• Summer Orientation Invest In You Sessions will be 

critical 
 



Graduate 
Recruitment Fair 

Friday, March 8, 2024



Graduate Recruitment    

• Increased the top of the funnel 
with Grad Capture to move 
students to inquires. 

• Centralized customer service 
responding to inquiries via 
phone or email in 24 hours.

• Built out 85 emails for inquiry 
drip campaigns

• Increased presence at regional 
graduate fairs. 

• Collaboration with ISAO to 
expand outreach and strategies. 
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